Audience Demographics

The Greenbuild audience is a thriving nation-wide community of
stakeholders at all levels including builders, contractors, building owners/
managers, architects, designers, engineers, cities/municipalities, and
more. Showcase your products to high-level decision makers from all 10k 250+
segments of the industry!
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Audience Demographics

Top 20 Products/Services
Attendees Want to See at Greenbuild

Interior & Exterior Building Materials/Systems:

Heating, Ventilation and Air Conditioning Products/Services: 49%

Renewable Energy: 58% [

Solar:

Architectural/Design Services: 28% [[IINIEININININININGED
Energy Services: 28% I,
Lighting/Daylighting/Fans:
Waste Management/Salvage/Recycling Services: 22% [ INEN-NIINGER
Windows/Skylights: 20% [N
Building Automation/Controls:
Flooring/Floor Systems: 19% | NN
Consulting Services: 19% [N
Insulation/House Wrap/Moisture Control:
Lumber/Wood Products: 18% [INNEREGEGNGEGEGR
Plumbing/Water Systems/Treatment: 18% N
Construction Services:
Walls/Wallcovering/Ceilings: 18% [ NN
Roofing: 17% [N
Glass Products:

Landscape Products/Services: 16% [ NG
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Digital Engagement

Greenbuild’s industry influence extends beyond the physical event
experience reaching the full spectrum of green, sustainable industry
professionals across a suite of media platforms to drive meaningful

results for marketers.
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